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$33b
The estimated  

cost of hearing loss 
 in Australia.

1 in 6
The number of  

people suffering from 
hearing loss.

50%
The prevalence of hearing 

loss in men aged 50+.

$6.9b
The loss in productivity  

due to hearing loss.

1 in 5
The number of people 
who could benefit from 

hearing aids who actually 
use one.

7 years
The time it takes  

someone to address  
their hearing loss  

on average.
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Focus 
Areas

Enhance our  
Organisational Capability

Invest in Quality Services

Build our Community 
Profile and Strategic 

Partnerships

Mission
To promote and advance 
the hearing health and 

wellbeing of all Australians 
impacted by hearing loss 
and disorders of the ear.

Vision
A world where hearing 

loss does not limit individuals’ 
opportunities, where barriers 

are removed, and where people 
with hearing loss can fully 
participate in all aspects 
of life with dignity and 

independence.

Empathy

Inclusivity

Collaboration

Education 
and 

Awareness

Transparency 
and 

Accountability

Advocacy

Excellence

Values
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We gratefully acknowledge  
the support of our Patron Her Excellency 

the Honourable Dr Jeannette Young AC PSM,  
Governor of Queensland.

Many thanks to Queensland Health and  
Department of Child Safety, Seniors and Disability 

Services (DCSSDS)

Better Hearing Australia respectfully acknowledges 
and recognises Aboriginal and Torres Strait Islander 
peoples as the Traditional Owners and Custodians 

of the lands, winds and waters where we live, 
learn and work.

BHA 
Drivers

Almost a million 
Queenslanders live 
with some form of 
hearing loss. 
BHA Brisbane an independent, 
consumer-driven organisation 
established to support everyone 
impacted by hearing loss and disorders 
of the ear. 

We are there at every step of their 
hearing loss journey – from recognition, 
to treatment, to supporting better 
hearing and better communication in 
their everyday lives.  
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Foreword from the 
Business Manager

We’ve used this tag line quite a bit over the years and it resonates so much 
we’ve used it as the title of our 2022/2023 Impact Report. 

And when we talk about better hearing, its not just about individuals 
improving their hearing with ‘better hearing aids’, it’s about better 
communication – in all its facets and for everyone, not just those of us with 
hearing loss. 

And when we talk about better living, we’re talking about hearing health and 
our social and emotional wellbeing; about the relationships we are able to 
build and maintain; our sense of connection to community; and our economic 
participation.

BHA Brisbane has evolved from a small group of passionate 
volunteers in 1947 to being the peak disability and representative 
body for the Deaf and hard of hearing community in Queensland and 
it’s a privilege to be part of this journey. 

I’m immensely proud of our small, dedicated team and the achievements 
outlined in this report reflect both their passion and their professionalism. 

Equally, our tireless volunteers and community advocates who give up their 
time and energy so generously to support others in the community and 
represent the issues and challenges they themselves face every day.

Hearing loss is the world’s most prevalent sensory disability and 
it’s on the rise, affecting as many as one in six Australians. Current 
research suggests hearing loss will affect one in four of us by 2050 and 
it’s not just the elderly – more and more young people continue to be 
impacted be hearing loss. 

But with your support, BHA Brisbane will be here for their journey too..

Tony Whelan 
Business Manager 
Better Hearing Australia Brisbane
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FOCUS AREA ONE

Enhancing our  
Organisational 
Capability

INC to LTD

Better Hearing Australia Brisbane 
successfully transitioned to a 
Company Limited by Guarantee, 
effective as of 31/08/2022.

At the annual general meeting 
held on 3 November 2021, the 
members of Better Hearing 
Australia Brisbane Inc passed 
special resolutions including to 
approve “Better Hearing Australia 
Brisbane Ltd” as the name of the 
company.

INC

LTD

8   |   BE T TER HE A RING AUS TR A L I A (BR ISBA NE ) — A NNUA L REPORT 2022-2023



Queensland  
Peak Body

In 2022-2023 BHA (Brisbane) 
was selected as the peak 
body representing hard of 
hearing Queenslanders by the 
Queensland Government.

Hearing  
Access Program  
Clinic Reach

Our partnership with clinics 
delivering affordable hearing 
devices to people in need saw 
excellent clinic growth boosting 
coverage across the state.
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Growing 
Our Online 
Audience

We continue to build our 
reach and engage with the 
next generation to experience 
hearing loss by increasing our 
presence on social media and 
building out our website.

Informative 
Articles 
for Our 
Audience 

We continued to invest in 
research and production 
of informative articles 
to keep our audience, 
and the general public, 
abreast of sector news and 
information.

21,800
REACHED

6,900
REACHED

2,696
REACHED

8,058
REACHED

Hearing Loss and 
Diabetes: What does 
the research say?

Singing and Dementia:  
How the Sound of Music Helps

Our Own Worst  
Enemies in Restaurants

Singing Hearing Loss 
from the Rooftops

In Audiology  
Who Owns What?

Smoke Alarm Regulations 
Pose Challenge for People 

with Hearing Loss
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18
HEARING LOOP  

INSTALLS

Delivering Real 
Benefits

While we help where we can with 
advice and advocacy, sometimes 
the solution can be more hands 
on — through training, equipment 
provision, or simply pointing 
people in the right direction. 

Helping Our 
Community

At the core of our organisational 
tenets is to provide help, 
advice, and referral where 
possible. It’s a challenging 
environment in which our 
audience is increasingly seeking 
advice through online, non-
contact means. This led to the 
development of our Online 
Help Desk launched in the last 
quarter of the year.

501
PHONE ENQUIRIES

170
REFERRALS TO 

OTHER SERVICES

31
HEARING ACCESS 

PROGRAM 
REFERRALS

26
TRAINING 

ATTENDEES

43
HEARING LOOP  

ENQUIRIES

144
IN-PERSON ENQUIRIES

593
EMAIL ENQUIRIES

2,144
ONLINE HELP  
DESK VISITS
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Increasing 
Outreach and 
Representation

The appointment of our own 
independent audiologist has 
enhanced our organisational 
capability and improved our 
clinical governance processes.

We have also seen a marked 
increase in outreach service 
delivery as a direct result of 
this appointment.

It enhances our standing as a 
relevant and accurate source 
of advice and information.

FOCUS AREA TWO

Investing  
in Quality 
Services
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Online  
Help Desk 
Launched

Our new Online Help 
Desk provides online, self-
help access to common 
questions and concerns 
from people living with 
hearing loss.

Major 
SmartLoop 
Rollout Secured

After an extensive trial, 
Queensland’s Transport and 
Main Roads contracted LoopMe 
by BHA to deliver SmartLoop 
Counter Packs ensuring hearing 
loop access in each of the 
department’s 94 customer service 
centres.
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Embedded at 
University of 
Queensland

Reflecting our growing role 
in academic research, BHA’s 
Business Manager was pleased to 
accept an Adjunct Senior Lecturer 
position at the University of 
Queensland.

FOCUS AREA THREE

Building our 
Community 
Profile and 
Strategic 
Partnerships
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Research 
Partnerships

We participate in research 
projects where our experience, 
knowledge and the wisdom  
of lived experience can have  
real impact. 

In 2022-2023 we partnered on two 
multi-year research projects.

Empowering adults with hearing 
loss by increasing informed 
choice, accessibility, and uptake of 
hearing healthcare

This project, led by Curtin University and 
funded with $1,436,994, spans from 2022 to 
2025. Its primary goal is to empower adults 
with hearing loss by increasing their access 
to informed choices and hearing healthcare. 
The central element of the project is the 
development of a tailored online decision aid, 
which will provide individuals with information 
on the advantages and disadvantages of 
various hearing health options. The ultimate 
objective is to boost the utilisation of hearing 
healthcare services, thereby enhancing the 
overall quality of life for adults with hearing 
loss.

Improving the psychosocial and 
emotional well-being of adults 
with hearing loss through co-
designed evidence-based services: 
ACE2.0

The ACE2.0 project, led by the University of 
Queensland and funded with $527,012 over 
the 2022-2025 period, aims to enhance the 
psychosocial and emotional well-being of 
adults with hearing loss. This will be achieved 
through the development of evidence-
based services that are co-designed by 
community members and researchers. The 
project centers on creating an innovative 
education and support program to help 
adults with hearing loss and their families 
navigate the everyday communication, social, 
and emotional challenges they face. The 
effectiveness of this solution will be assessed 
through implementation in hearing services 
across Australia, with the goal of eventually 
making it accessible to all Australians with 
hearing loss.
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From Hearing 
Loss to Advocacy: 
Trevor’s Story
There is no greater testament to BHA’s impact than 
the stories of the people who come to us for help — 
and end up being our biggest advocates.

Meet Trevor, a seasoned veteran in the world of hearing 
loss, whose journey spans almost two decades, marked 
by challenges, self-discovery, and a deep commitment to 
advocating for change. 
Like many on their own hearing loss journey, Trevor’s 
journey is one of resilience, frustration, and a 
relentless pursuit of solutions in the face of an often 
misunderstood condition.
It is nearly 20 years ago, when Trevor first embarked on 
his hearing loss journey. The journey was prompted by a 
recognition that too many things between Trevor and his 
wife Cheryl were missed. 
“I don’t recall how we noticed, it was just that subtle 
intrusion of not hearing, or mis-hearing things. It would 
have been easy enough to discount,” Trevor recalls.
With a passion for music and performance, being in 
many bands, ensembles and orchestras, Trevor didn’t 
delay and sought assistance within a few months.
His audiologist confirmed Trevor’s worst fears. A degree 
of hearing loss was evident. Again, Trevor didn’t delay 
and was fitted with hearing aids immediately.

Disappointment Gives Way to 
Acceptance
“At that stage I was reasonably happy with the devices 
and what they could do for me, but I admit I was 
disappointed that they didn’t fully restore my hearing,” 
Trevor laments.
Trevor initially felt self-conscious about the visibility of 
his hearing aids. The devices amplified both good and 
bad sounds around him, and disappointment loomed as 
they failed to deliver the audibility solution he envisaged 
they would provide for his musical pursuits and on-stage 
performances.
Fortunate to have a supportive network, Trevor’s family 
and friends rallied behind him. The initial challenges of 
adjusting to hearing aids were met with understanding, 
encouragement and assistance from those closest to 
him.
The initial disappointment that hearing aids would never 
be a 100% fix, was replaced with the understanding that 
much more needed to be done to truly hear and Trevor 
continued to wear his devices to get used to them and to 
get the most out of them.
What began as a subtle decline in hearing has now 
gradually worsened, leading Trevor to the doors of a 
neurosurgeon and cochlear implants, a suggested option 
from his audiologist. 

However, Trevor, 
now retired but still 
deeply involved in music and 
performance, has so far rejected 
this possible solution, concerned about its 
limitations in preserving this passion of his.

Trevor’s Journey with BHA
Trevor’s recent involvement with Better Hearing Australia 
(BHA) began with an email offering assistance to those 
grappling with hearing difficulties. His own hearing 
challenges drew him to BHA’s ACE program, providing 
advice, strategies and information on how to improve 
communication and hearing in challenging situations.

Through this initial connection with BHA Trevor has 
started to expand his commitment advocating for others 
— many others — who also struggle with hearing loss.  
Aiding and facilitating assistance for others is a primary 
goal his.

Trevor has a profound belief that urgent action is 
needed to combat noise pollution, an invisible pollutant 
affecting billions globally. He emphasises the staggering 
statistics — 1.5 billion hearing impaired worldwide, 
expected to rise to 2.5 billion by 2030. For Trevor, 
noise pollution is a priority requiring immediate public 
awareness and attention from governments. His goal is 
clear — to bring noise pollution to the forefront of public 
consciousness.

But Trevor’s advocacy efforts extend beyond his personal 
pursuits. He has actively participated in conferences, 
video and photo shoots promoting the installation of 
induction loops in public spaces and contributing to the 
enhancement of the next iteration of the ACE program. 

As Trevor looks forward, he envisions a world where 
hearing aid manufacturers prioritise true advancements 
that improve the overall product’s ability to filter out 
unwanted noise. Token efforts, in his view, are like a 
dog chasing its tail—little is achieved without a focused 
approach to the core issue of noise pollution.

Through his experience and his advocacy, Trevor now 
strives not just for personal improvement but for a world 
where the symphony of life’s sounds is not drowned out 
by the overwhelming noise that threatens our collective 
ability to hear.
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Our Roadmap  
to 2025

While continuing to deliver the same quality 
services our customers have come to expect, 
BHA is also extending its reach and impact 
through expansion and diversification to 
improve the lives of everyone affected by 
hearing loss.

2020 
LoopMe Launch and 
Workplace Training 

Development

2021 
Transition begins to 
Company Limited by 

Guarantee

2022 
Appointed as 

Queensland Peak 
Body

2025 
National Market 

Penetraton

2023 
Research 

Partnerships 
Secured

2024 
Service 

Enhancement
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Financials
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